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Who We Are

300,000
Citizen Activists

1,000
Opinion Leaders
Artists and Patrons

Foundations and Business
Military

Governors and Mayors

5,000
National, State, Local

Art Support and Service
Organizations

20
National Strategic Partners
Private and Public Sector

Decision Makers



What We Do
Strategic Action Clusters

Leaders
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Policy
Development
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Sources of Revenue for 
Nonprofit Arts Organizations (Estimated)

Local Govt. 4% State Govt.2%

Federal Govt. 3%

Corporate 3%

Foundation 4%

Individual 24%

Earned Income

60%



Spheres of Influence in Arts Education



Bureau of Economic Analysis

Arts and culture as a part of GDP:

$704 Billion
4.7% 



Civic engagement Community development

Community history, 
tradition, and cohesion

Community dialogue

Community livability

Religion/Faith

Diversity, access, equity and 
inclusion

Public safety

Prisons and rehabilitation

At-risk youth

In-school Education

Out-of-school Education

Lifelong Education

Political activation

Immigration
Cultural Diplomacy

Tourism

Innovation and technology

Planning

Transportation and 
infrastructure

Environment and 
sustainability

Housing

Agriculture & Food

Business

Economy

Creative workforce

Artists

Health and wellness

Aging

Military

What Impacts a Community?

COMMUNITY

ARTS AND...





Public Strategic Alliances

United Voices for Education

http://www.aasa.org/
http://www.aasa.org/
http://www.pta.org/Index.asp
http://www.pta.org/Index.asp
http://www.ncsl.org/index.htm
http://www.ncsl.org/index.htm


Private Strategic Alliances

http://www.conference-board.org/
http://www.conference-board.org/


ArtsVote 2016
www.ArtsActionFund.org


